
A VIRTUAL GUIDE TO  

BUYING YOUR DREAM HOME 



GETTING STARTED 
 
Purchasing a home is a major milestone that tops many people’s lifetime to-do lists—and maybe their list of financial fears too. 
But it certainly doesn’t have to be a scary or stressful experience. With time, care, and research, you can take control of the 
home-buying process. 
 
The main function of REALTORS® is to act on behalf of buyers and sellers in the purchase or sale of Real Estate. Industry 
members play a prospecting role by finding real estate suitable for you, the Buyer. 
 
If you’re reading this, you’ve come to the right place. As your RE/MAX REALTOR®, I have many responsibilities to guide you 
through the home buying process. I will provide access to properties on the market which include my company’s inventory, co-
operating brokers’ inventory, properties on the Multiple Listing Services® (MLS®), exclusive listings, unadvertised properties, 
and properties without “For Sale” Signs - which will then, in return, direct you to the property that fits your needs. As your 
REALTOR®, I will also act as a mediator between you and the seller in order to complete the transaction in an efficient and 
competent manner. 

 
 
 



REMOTE 
CONSULTATION 
I will schedule 
a virtual 
appointment to 
discuss current 
market conditions 
and what you’re 
looking for. I will 
also develop a 
personalized 
buying strategy. 

HOME SEARCH & 
VIRTUAL TOURS 
Viewing 
properties can 
be done utilizing 
a virtual walk-
through. Using 
this technology 
will allow you to 
view the home 
remotely.

ELECTRONIC 
SIGNATURES 
All documents 
will be sent to 
you electronically. 
I will guide you 
on negotiating 
remotely and 
even submitting 
competing offers 
from the comfort 
of your own home. 

HOME 
INSPECTION 
I will provide 
you with a list of 
home inspectors 
who will be able 
to schedule a live 
conference call 
with you during 
the inspection, 
and who will 
provide an 
electronic report 
on the home. 

DEPOSIT 
Most deposits can 
be submitted via 
wire transfer. In 
some instances, 
we can delay the 
deposits. When 
the time comes, 
I will provide 
you with more 
detail on all of the 
options available. 

CLOSING DAY & 
WELCOME HOME! 
Lawyers have 
developed 
systems that 
allow you to close 
remotely. Remote 
closings will 
ensure that you 
have immediate 
access to your 
new home.



Before you start looking for a new home, you should 
analyze your needs and evaluate your financial 
capacity. It’s a good idea to get pre-approved first. 
Being pre-approved means you know how much you 
can afford and what your payments will be.get to know  

your realtor®

mortgage 
pre-approval

begin the  
search for  
your  
dream home

make an  
offer!

buyer-seller 
negotiations

closing

finalize 
details

agreed  
upon terms

Make a list of your requirements and 
preferences for a home. As your REALTOR®, 
I have tools and systems to ensure you see 
every available home (virtually) that meets 
your criteria. 

The home you choose today will have an impact on 
your lifestyle and your finances for years to come. Don’t 
rush your decision - when the perfect time comes,  I will 
prepare an offer based on the price and terms that you 
determine. 

In most cases the “Agreement of Purchase and Sale” 
provides you with a timeline to obtain financing as well 
as time to inspect the physical condition of the home. 
As your REALTOR®, I will inform you of all your rights and 
responsibilities related to the contract. I will inform you as 
to the best negotiation strategies for the property you are 
interested in. 

The contract will only become final 
once all the conditions have been 
met. At this point, you and the seller 
have agreed to the price and terms. 
The home is effectively held for you 

If necessary, I will work together with the 
co-operating agent to negotiate any repairs 
that were noted during the home inspection. 
Your walk-through will be scheduled prior to 
closing as well.  
 
You will be finalizing your loan, reviewing 
your documents and discussing the 
findings from the inspection. As your 
REALTOR®, I will be managing this entire 
process for you.

The closing is the transfer of funds and ownership. This is 
the final step of the transaction. A lawyer typically acts as 
an independent third party to facilitate the closing. Once the 
closing is complete, the lawyer will register the transaction.

P.S - Don’t worry! The negotiations may take a few tries to get 
it just right, but hang in there, you’re on your way!  It’s all about 
creating the best outcome for you.

You should contact your mortgage lender to 
discuss your financing options and confirm 
that you are financially ready to buy a home. 
Your lender will discuss what you must do to 
ensure that you get approved for a mortgage.

As your REALTOR® , It’s my job to help you 
find your dream home. We will discuss 
the type of home you’re looking for, 
including style, price and location. 



NATIONAL, FULL-SERVICE BROKERAGE BRANDS

BRAND 
AWARENESS 

(TOTAL)1 

AGENTS
CANADA

AGENTS
WORLDWIDE

OFFICES
WORLDWIDE

COUNTRIES & 
TERRITORIES

94.8% 21,327 124,280 8,229 110+

88.6% 18,725 18,725 650+ 1

87.8% 10,267 127,500 9,600 80

57.5% 2,579 94,200 3,200 44

37.2% 7,500+ 7,500+ 200+ 1

27.5% 9,916 10,000+ 450 5+

21.6% 500+ 22,600 1,000 72

21.3% 783 25,000+ 510+ 2

17.4% 3,276 180,000 1,000 37

0.0% 390 15,570 53 2

©2019 RE/MAX, LLC. Each office independently owned and operated. Data is year-end 2018. Except as noted, Coldwell Banker, 
Century 21 and Sotheby’s data is either as reported by Realogy Corporation on SEC 10-K, Annual Report for 2018 or from company 
websites or industry sources as of March 2019. All other competitor data is from company websites, the Canadian Real Estate 
Association and industry reports. 1MMR Strategy Group study of total brand awareness of real estate organizations among buyers, 
sellers, and those planning to buy or sell. 19_301577

Choose the brand with outstanding agents, leading brand awareness and an unmatched global presence.
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UNDERSTANDING THE 

REAL ESTATE MARKET 



STREET ADDRESS: ___________________________________________________________

CITY/ PROVINCE: ___________________________________________________________

NEIGHBOURHOOD PRICE RANGE: ___________________________________________________________

Is the home visually appealing/ w ell-landscaped?

Things I love about  t his locat ion:

Things I w ould change:

How  does the propert y feel w hen you w alk through it ?

Is t he floor p lan suitab le/ desirab le?

Things I love:

Things I w ould  change:

How  does this propert y compare to others on the st reet?

IS THIS A  FIT FOR YOU?

LOCATION FIRST IMPRESSION

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

Does it  have the follow ing features?

KITCHEN & BATHROOMS

Ample counter space
Updated counters/ cabinets  
Updated appliances
Other

LIVING SPACES MASTER BEDROOM

W ill t hese rooms fit  your needs?

Things I love:

Things I w ould  change:

W hich general use rooms does this propert y have?

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

Living Room
Dining Room

Family Room/ Great  Room
Other _______________

OVERALL RATING
EXCELLENT GOOD        NEEDS IMPROVEMENT

Things I love:

Things I w ould change:

W ill t he room fit  your needs?

W hich features does the master bedroom have?

Ample closet  space
En Suite

Other ________________
_____________________

Things I love:

Things I w ould  change:

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

Addit ional Special Features of the Home:
Fireplace
Yard/ Lot  size
Finished Basement / Recreat ion Room
Laundry
Fence/ Shed
Pool
Hot  Tub/ Sauna

BUYER HOME ANALYSIS  



TARGET MOVING DATES:

Compared to other propert ies you have viewed:

HOW DOES IT RANK?

MAKE AN OFFER?

OVERALL CONDITION

Refrigerator
Stove
Microwave
Dishwasher
W asher/ Dryer
W indow Coverings/ Blinds/ Shut ters
Light  Fixtures
Mounted/ Flat  screen TV(s)
Built  in shelving
Alarm system
Shed
Smart  home technology
OTHER:  __________________________________ 
OTHER:  __________________________________ 
OTHER:  __________________________________ 

Things I love:

Things I w ould  change:

Has the propert y been w ell-maintained?

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

BETTER          SAME         W ORSE

NOTES

YES           NO             POSSIBLY

PRICE RANGE W ILLING TO OFFER:

NEXT STEPS:

ADDITIONAL NOTES:

OFFERED W ITH HOME:

Is the propert y move-in ready?
Does it  have the follow ing features?

KITCHEN & BATHROOMS

Ample counter space
Updated counters/ cabinets  
Updated appliances
Other

LIVING SPACES MASTER BEDROOM

W ill t hese rooms fit  your needs?

Things I love:

Things I w ould  change:

W hich general use rooms does this propert y have?

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

Living Room
Dining Room

Family Room/ Great  Room
Other _______________

OVERALL RATING
EXCELLENT GOOD        NEEDS IMPROVEMENT

Things I love:

Things I w ould change:

W ill t he room fit  your needs?

W hich features does the master bedroom have?

Ample closet  space
En Suite

Other ________________
_____________________

Things I love:

Things I w ould  change:

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT

Addit ional Special Features of the Home:
Fireplace
Yard/ Lot  size
Finished Basement / Recreat ion Room
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Fence/ Shed
Pool
Hot  Tub/ Sauna
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Things I love:

Things I w ould  change:

Has the propert y been w ell-maintained?

OVERALL RATING

EXCELLENT GOOD        NEEDS IMPROVEMENT
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NOTES
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OFFERED W ITH HOME:

Is the propert y move-in ready?



A Buyer Representation Agreement  (BRA) defines the relationship between the buyer (you) and the real estate brokerage 
which is working on your behalf. It sets out the property type and geographic location for your potential new home, lists the 
services to be provided, addresses the issue of commission that may be payable to the brokerage, and it also specifies the 
duration of the agreement.

Signing a BRA confirms in writing that you are a client of the brokerage and documents the terms and obligations of the 
brokerage-client relationship. As a client, the brokerage has a special responsibility to follow your instructions, protect your 
confidential information and promote and protect your best interests. 
 
To make the most of this relationship, it’s important to identify your needs and expectations. Discuss what services you 
are looking for and determine whether the brokerage and the salesperson or broker are the right match for you. To avoid 
misunderstandings later on, don’t make any assumptions and be sure to list all details in writing. You should also ask what the 
broker or salesperson expects from you and what your obligations are. 
 
The Buyer Representation Agreement also fully entitles you to have complete access to all of your Realtor’s® knowledge about 
the neighbourhood and the marketplace. As with any contract, take the time to read and understand each clause of the BRA. If 
you’re unsure about something, ask questions or consider seeking legal advice before signing.

BUYER REPRESENTATION AGREEMENT 



When making the biggest purchase of our lives, we need to research & budget. 
 

HOME APPRAISAL 
The Home Appraisal is performed by a qualified professional to provide a market value of the 
home based on several factors such as the area of the property, location, age of the home, 
etc. A home appraisal provides security to all those involved.  
 
HOME INSPECTION  
This fee could prevent you from having a huge expense once you obtain possession of a 
home. The home inspection is performed to identify any existing or potential underlying 
problems in the home. 
 
MORTGAGE LOAN INSURANCE 
If your down payment is less than 20% of the purchase price of your home, you will need 
mortgage loan insurance. It protects your lender- not you - in case you default on your 
mortgage.  
 
SURVEYING 
A professional survey of your home’s property will precisely determine its boundaries. While this 
is not required, it is sometimes available, as it gives the buyer an understanding of where on 
the property the owner has jurisdiction.  
 
LAND TRANSFER TAX  
This is a tax payable to the province in which the transaction occurs upon transferring the 
ownership of land.  
 

TITLE INSURANCE 
Insures your property against any title defects. For example, if the previous owners undertook 
major renovations of the property without proper permits, you would be protected against any 
costs required to bring the house up to code. 
 
HOME INSURANCE 
Home Insurance provides financial protection against loss due to fires, other damages, or theft 
etc., It also covers liability for anything damaging that can occur on your property such as a 
personal injury.  
 
THE BIG MOVE 
Hiring a moving company or renting a truck will also add to your bills. Decide whether or not you 
will need such a service and budget accordingly. 
 
PROPERTY TAXES 
All home owners will pay property taxes and the amount will depend on the value of the home 
you purchase.  Budgeting to save monthly for property taxes is a great idea. 
 
MAINTENANCE & ENERGY COSTS
In addition to mortgage and property taxes, you should also budget for heating, electricity and 
other expenses which you will encounter monthly. Condo fees are another monthly fee which 
you will pay on top of your mortgage payments. 



Interactive  
Virtual Tours

Pre-List Home  
Inspections

Electronic  
Signatures

Digital 
Floor Plans

Before & After
Sanitization

HD Videography  
& Photography

Virtual Showings
& Consultations

Health & Safety  
Protocols  
in place



CLICK HERE FOR A VIDEO MESSAGE 
from Delio Oliveira , Broker of Record, 
explaining what steps RE/MAX Real 

Estate Centre is taking due to COVID-19.





SOLD

FOR SALE

www.remaxcentre.ca




